You found our unconventional yearbook,
presenting an unconventional year.

We are postgraduate students in space and

service design at Thomas More University of
Applied Science.

This year we learned to see beauty
in having real connection, teamwork
and inspiration online. It only made

sense to present our year in a similar way.
Have fun exploring!

- The SSD Team
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Hi, glad you are here!

In this yearbook we would like to take you with us on
our service design journey. The past year has been a
challenging one, due to the current pandemic, but this
hasn't stopped us from creating new spaces and
services that matter. Every member of our design
agency has come a long way, being professionals in

different sectors and countries and having grown int:
fully able and responsible space and service designers.

During this year we had a lot of great opportunities an
new experiences that we are very proud of to share
with you now in this yearbook. We had the chance to
work with real clients, on real projects concerning
topics that actually matter and make a difference in-
people’s lives.

Apart from all the design projects, we also took up
role in the class. As storytellers of this course,
Amber De Coen and Kimberly Vonckx, took it upon
themselves to create this overview of the past year.

We hope you enjoy it as much as we did!
Thank you for taking the time to learn more about our
experience. T

- The SSD Team
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NETWORK
Discover our service design network.
An international team of stydents,
our teachers and all agencies we
came in contact with this year.
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Michiel, the junior designer of the firm, explained our design agency how
we can implement an inspiration game in our design process to explore
the opportunities in the circular economy. By using cards of the “Loop
tool” we were given new insights into circular products and services and
different ways of looking at this economy, accompanied by a clear
practical example. This “loop tool” is available for purchase on their
website, we will definitely be using it ourselves in the future projects.
At the end of the session, the team believed to have gained a shift in
mindset because of the purpose-driven brainstorm. We went home with
several concrete examples, which we will be able to use in future design
cases, We found the seminar very instructive and interesting.

For more inf ion about Switchrs and the loop tool, visit their
website. -> https://switchrs.com
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NETWORK
Discover our service design network.

An international team of students,
our teachers and all agencies We
came in contact with this year.
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Space and Service Design?

No, we are not associated with NASA or Elon in

any way, in this international course we focus on
making our multidisciplinary design skills future
proof by working on real projects for real clients,

A common goal in all these projects is to create,
improve or alter the experiences of the users
interacting with these spaces or services. All the
while keeping all possible users, the

planet and the future we are heading to in mind.

But don't just take our word for it, discover
the student projects on the following pages.
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Our first brief!

To kick off our year of exciting
challenges, our design agency had
the honour of working with the one
and only water NGO in Belgium, Join
For Water.

The organisation has some far-reaching needs and
dreams for their future, and we, as service
designers, rolled up our sleeves and put in the
effort to come up with innovative ideas to meet
these demands. To maximise the outcome, cur
design agency split up into five separate and
persevering teams and worked on the following
design question:

“How can new service touch-points support the
current sepsrtlsmg and activation activities of Join
For Water in Belgium; and which new services and

experiences can encourage actions of individuals
and stakeholder groups? ¢

\
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Before starting the design proc
a lot of research was done by ¢
students, exploring the current
situation.

For this task our class was divided into sevel
groups, each group tackling a different subj
need to understand before designing. :

Some groups looked into how Join For Wate
currently operating, other groups explored
case studies or did some stakeholder mappi
After collecting all of this information, the
students presented their results to each ot
ensuring everyone with enough basic knowle
to explore their own design possibilities late

Some of these results can be seen on this pa
On the next pages we will present these desigi
solutions the students came up with as an

to the original brief. ;
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Andrej, Daria, Saar and Mira of
Team W, designed the first project

After using different brainstorm tools, such as the
bull's eye, they decided to concentrate on four
focus-points for the future outcome of the project.
These focus points entail: making the service
accessible, fun, impactful for everyone and
creating a WaterTelt-community. All of these
stages in their Water Telt-service are leading
towards a call to action.

First things first: 'spread the word'l People will
discover "WaterTelt" through stickers which are
spread throughout the city (restaurants, hotels,
tourist attractions,..). WaterTelt postcards are part
of the touch-points as well, and by filling your
name on them, you can become a member of the
WaterTelt family. Take this sticker to the caravan

and show the world that you wi
water footprint! you will reduce your

\

Spaces

i \ ation
Makeit accessible positivestory. Haveanimpact Community "}7 D
foreveryone . f

Once Join For Water has the attention of th
people, they lure them further to explore:
main attraction, the caravan. Implementec
squares in the city, food truck festivals an
schools, people will gain more knowledge ab
the water footprint by exploring the carava
both outside and inside.

Ultimately, it is time for action! :
The team tried not only to create awaren
also to activate and motivate people to red
their water footprint. By fulfilling weekly
challenges, found in the WaterTelt challeng
people can share all of this on social medi
become change-makers themselves by insg
and motivating people to become new mei
of the WaterTelt community too.

Focus

Services

SPREAD THE WoRD




material: aluminium

durable & sustainable \

30x30cm

Plexi glass

lackable, adjustable
%é madular & mobile sliding panels

infographics about
indirect water use

\ Alessia, Sepide and Olivier designed @
the second service system for Join ’ 3
4 family who are vegan family who dorft know young aduls oin for water staff.
' For Water and already care and don't care yet
) ) ; B 2 veasn ty oo [] rrapitnsotmesis G5 enssong
A They tried to spread information about indirect [—
water use in a way that is engaging and fun. Their PRE @ [foundwebste o LAEen o OBATSEN v pper
service consists of different elements placed in a | emntvamenss Sl M S i
. . . A cafeteria of local J
city; medular, informative stands and paper flip ,,:a;;‘ike‘s‘pm ;o inen
games in the most visited places in the city like : I _
: H ° cooking ip For Water workshop/urban @ informing &
bus stops, the library, local businesses, schools and SERVCE b % DT e i
the city hall. The flipping panels show the amount G kiehen) f o punplies
N L] icnic
of water used in food, clothes, and so on, LT T ) ;
: @ giftlioodang @  Website instagram & paper fortune tellers &
AFTER T(Er\\f\(ate ' B challenge ¢ k‘eepvnglihelnfvrmaﬁlon
i aneenine,onsocal.
The singular Instagram stand has a cutout you can ' ’ L e
pose in, with a panel where you can write what you
want to change in the future to reduce your water
footprint. There will also be a QR-code with a link it
Itcs t:_e Watgrtelt and Join For Water website.
”fft Is ser;lce system Join For Water would also
ic:]fg;rflog Ing workshops to give people more
Ay toacgonkathUt food’s indirect water use and
Afterwards th e roner SN water
with info r'a h? 8roup can eat on a picnic blanket
graphics with extra information,
Belgium:
7.11.16.21.26. .
28.29.30.31.
32.33.34.38.

39. 40. 41. 42. s




Belgium:

7.11.16.21. 26.

28.29.30.31.
32.33.34.38.
39. 40. 41. 42.

Sevdenur Dursun, Lukas Van Looy
and Helder Rosa are the designers
of the fourth project

This group tried to find an answer to the problem
“how to reach more people and encourage
behaviour change to help preserve water".

First, they tock on the aspects they liked most
from the intervention of Join for Water and
decided to try to improve them, with its
interaction and awareness-raising effects.

By taking the idea of “Superette” and changing it
to the "Hypermarket” concept, Join for Water will
be able to reach their goals of more raising
awareness and action. The group believes this
concept has the Pessibility of being adapted to
several municipalities, as its course of action is
based on common points, This way, the posters
they propose to use as part of their solution, will

be placed in many places 3|
municipalities. P ready used by the

\

Wy
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Finally, there are actions to keep the users
focused on the main goal in the future, lik
providing information on the “Walter” stan
stand will show all the posters used in th
project, in one place, and the user will be a
interact with it. On the back of of these
there will be alternative products using le
water compared to the mainstream produ
suggested.

These posters will be accompagnied by an
“Instagramable” sign where users can take
photos and share them on social media. B
continuously providing information, and
encouraging users to keep improving thei
actions, these posters will be the best service
touch-points to convey the loin for Water
message.

personas

@ Information Pillar
% Tourist/Information
Local Library
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Carol Sakayan, Kimberly Vonckx and
Pjotr Vandierendonck, the third
group in our design agency, came up
with H2(G)O

H2(G)O is a mobile bicycle cart that will present
Join For Water in public areas of cities and towns
in Flanders. Each side of this cart has black and
white images that represent the familiar
environment of a house; a kitchen, a bathroom
and a washing space.

The story behind the cart's black and white
drawings is that “It takes water to make a rainbow.
Water counts”. Without water, there can be no
cclour on the cart, and this takes sustainable
water use. Visitors of the cart will be able to
collect 13 hidden tips on how to reduce their water
footprint. These tips are based on eritical areas in
water usage; food, paper, clothing and direct water.

The purpose of the cart is to make the water
footprint comprehensible and to stimulate people
to act together. It is a self-explanatory tool to
provide guidelines for more sustainable use of
water through concrete actions, |t catalyses the

exis_ting toych-points that Join For Water uses to
deliver their message to the public.

'l

N

You NEED WATER To MAKE A RAINBOW
WATER COUNTS!

COLLECT THE TIPS
PLAY THe 6AME
REDUCE YOUR WATERFoGTPRINT
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“Gemorst” is an exhibition object
designed by Amber De Coen, Gilles
Verset, Reinout Van der Hauwert
and Tafara Chibebe

“Gemorst” is a fallen cup that is spilling and
wasting water, something that still way too many
people do in their daily lives. Most of the time, this
water wasting is indirect and caused by people’s
way of consuming. This is why “Gemorst” tries to
make people of all ages aware of their water
footprint and how much water such a nice piece of

steak or a new pair of jeans actually costs the
earth.

Firstlof a!l, there will be floor stickers and coasters,
looking like puddles and filled with water-facts,
scattered throughout the city where “Gemorst” is

displayed. These stickers s ecifi i
vISitors to the "Gemoret” CEp ifically will lead the

'l

MIRA CHILANNE KEVIN WALTER
7yearsold 22yearsold  32yearsold 48 years old
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After arriving at this installation, people ca ;
interact with the Superette Walter or mea \
their water footprint. Here, the visitor can als
take up the #gemorst challenge where the - T
agree to change their behaviour or habits i
way that will benefit their water footprin gen)”}:;t

can do this by taking a picture of at the “ge
gemorst” wall.

After accepting this challenge, they can re
three stickers with water facts and ways to
reduce their footprint, as a way to spread t
message of Join For Water beyond the.
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METHODOLOGY

Let us introduce you to our second
real life project!

Did you know Mechelen annually produces 4
tonnes of coffee grit, which is currently disposed
of as residual waste?

After a preliminary study, the city of Mechelen
decided to use this waste instead of throwing it
away. They have the ambition to become a circular
city and want to start a circular oyster mushroom

nursery supported by various organisations, like
Citamine.

This is why the city of Mechelen and Citamine
challgnged our Postgraduate team to make a
bio-circular incubator at the Potterij in Mechelen.
This project should accommodate the collection
of coffee grit with the growing of oyster
mushrooms. The goal is to builg bridges between

citizens an_d local businesses as part of the circular
plan the city wants tg achieve.

\

DESIGN

ROSENDALS TRADGARD

Give ownership

Open sources, collaborate, local, bottom up,
recycle, create trust, learn

An oasis for sustainability, growing and enjoy-
ment!

Rosendals’ Garden Foundation has cultivated
and spread biodynamic farming practices. As a
visitor you can enjoy the garden as well as en-
joy a meal, sandwich o something sweet from
our artisanal bakery in the greenhouse café. We
also have a farmshop on site as well as a plant-
shop. Through out the year we also organize
events, private functions as well as exhibitions.
Today Rosendal is a market garden with vege-
table fields, green houses, a rose garden, an or-
chard, flower beds, compost areas, a vineyard, a
playground, an educational garden for children,
abakery, a nursery, a shop and a cafe.
Biodynamic gardening means that we work with
nature’s own processes including composting,
crop rotation and using manure. Al our cultiva-
tion is organically and Demeter certified.

TYPES OF IMPACT

PACKAGE

:De Kwekerij

Keeping the technical complexity of this p
in mind, an in-depth research before the
process was very necessary.

Similar to the previous project, the studen
took a look at the current situation of the
operation, which stakeholders are involved
current state of the provided location, si
case studies and essential tangible elemen
create a healthy growing environment for t
mushrooms. A small selection of the resul
displayed on this page. On the following pag
you can discover the results our students ca
up with! :

STOCKHOLM

ArereTinV 2

What are some inspiring examples of movable
(relocatable — duplicable) service points and what

are the characteristics or requirements2

.
[ 2
‘e
“ % Potential
of the :
b9 v @® cnvironment

g
.‘f
oo

e

®
®
ol
. O
..
.
i o
@
®
°
e
———




Mechelen Zwam't

N N

Reinout Andrej Lukas

Product designer ndustrial designer nterior designer.
9

B A

Modular hub
Andrej, Lukas and Reinout from

Mechelen Zwam’t designed the first
project

Relocatable service point

With this project they tried to find an answer on
how to create a mushroom nursery and integrate
it in the city of Mechelen.

A modular nursery system was created with low
budget hubs. The focus relied on the hubs to grow
mushrooms. They created three different hubs for
the different stages in growing mushrooms.

They have the mushroom bike integrated in this
design, which is based on an existing cargo bike.

This bike will collect the coffee grit from the
coffee bars and the restaurants by emptying the
little containers. The bike will also be used as a
drop-off point, standing at the weekly market in
Mechelen. People can drop-off their coffee grit
and in return, they will get a stamp on their
coupon given on the spot, with the 5th stamp they

will get a discount to purchase 3 box of fresh
mushrooms, cultivated at the nursery.

Belgium:

7.11.16.21. 26. .
28.29.30.31.
32.33.34.38.
39. 40. 41. 42.

Rajest 25

coffee bar

Ratait @31

company "~

el



Belgium:
7.11.16.21.26.
28.29.30.31.
32.33.34.38.
39.40. 41. 42.

Amber, Alessia, Carol and Daria
designed Mush Root,the second
service system for a circular
economy

Their vision for Mush Root is a space and a service
that grows and sells mushrooms, while also
creating space for educaticn and collaboration in
Mechelen. They will offer interactive workshops
showing the growing process of the mushrooms
and bike tours visiting the different hot spots
involved in the circular plan.

Mush Root will sell mushrooms, grow kits, crisps
and a monthly subscription box containing
products from several local shops and

organisations, also involved in a circular Mechelen.

The interior will consist of wood and metal to
create an industrial byt cozy feeling. Neon green
was added as a pop of color All the furniture is

easily constructible, transportable and easy to
clean due to the materials used.,

\

W covrevsers — Materian flow
[J outsicer = information flow
service == financial flow

Magazine

[) Tourist
Grow
mushrooms. Sfhcs)

Book a Mush
Root worksho,
and bike tourl
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Pjotr, Mira, Sevdenur and Trafara

the third group in our design
agency, came up with Mushrooms

Various organisations including Citamine and
GLIMPS have decided to reuse coffee waste by
starting a circular oyster mushroom which in turn
aims to encourage bottom-up innovation in the
city with a system that should be easily
reproducible,

With these goals, MushRoom was created to
enable urban circular fungiculture. An
opensource* platform that aims to collaborate
with all different stakeholders in Mechelen. The
idea is to help reduce waste and help the city
become self-sufficient food producers. We
designed 6 types of reproduceable rooms; the
Nursery, the Community, the Members, the Shop,

the Drop off Points and the Design studio ROOMs.

*An open-source network is the practice of
providing DIY knowledge of products or systems
for freg, sa that the broader commuy nity can
redistribute or remodify. Open source is to shared
knowledge in the effort to help the community to
create a product or system by themselves with
their own skill set and the available materials

AR

Design studio
Drop off point " @impact factory
\ @impact factory s >
/

mesting place . ~

Community point
@impact factory

Into potnt @
-
[ )

community

N—

farm mushrooms

plck up raw materials o

hop oM ] LY

e
online platform ECHELEN

Nursery
@impact factory

use of machines

start your own room ‘ .

cellar
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Gilles Verset, Saar Vande
Kerchhove and Sepide Mehralian are
the designers of the fourth project,
MushRooms

Mush rooms wants to involve people in a circular
story. It starts by the collection of coffee grit from
horeca for which we offer in exchange locally
produ.ced mushrooms. You can experience the
story in ‘De Kwekerij' where mush rooms is
located.. There you can get a glimpse of the
plantation, organise meetings, workshops etc. This
group.closes the story by offering a culinary
experience with our golden ticket.

With this voucher, you can go to one of the
_ﬁis_taurants or bars that is collaborating with us.
IS Way you are connected to the horeca where

our circular story starte i
look at mush rooms! d. Inspired? Take a closer

WOODENCRATES
To give the branding of
mush rooms a connection
to the Mechelen greet-
ings auction.

MECHELEN CIRCULAIR
With mush rooms we're
bringing a circulair story
by being part of Mechel-

WHAT IS
MUSHROOMS?

The city of Mechelen has the ambition
to become a circular city. They decid-
ed to start an oyster mushroom nurs-
ery with the big amount of coffee grit
they produce. This supported by Cita-
mine vzw, Glimps vzw and others. With
our project ‘mush rooms’ we want to
support this intention and answer the
following guestion: How can new ser-
vices, experiences, and service touch-
points of De Kwekerij stimulate the
Aencourage actions and interactions?

Betrokken bi

en circulair.

SERVICE

COLLAB EXCHANGE
e,
SO
® ks
EXPLORE TASTE

THE SHoOP
Here we sell our own
famred mushrooms. To-
gether with other Local
products. To be one lo-
cal ptatform.

MYCELIUM
Is the base of the
plantation. But its also the
base of our fumiture. As
concept to grow our own
furniture.

GET IN TOUCH BOOK

T

INTERACTION EXPERIENCE p
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UNDERGROUND
NETWORK

The circular coffee waste
story & educating people

1o grow mushrooms
themselves.

CONNECTING
MOVEMENT

Neighbourhoods coming

together and building a

community of mushroom
farmers in Mechelen.

TEASERS &
BRANDING

Draw in the citizens of
Mechelen with art
installations, products &
workshops at ous partaet.

— EXPLORE — — ENGAGE —

— DISCOVER —

Johanna

Johan Anna
o roares e Twenres pres
The Culture Lover The Life-long Learner

a5 the looking 5155 “fam constonty secking
o rekindlemy sense of wonder e chatlonges.
“anto hallnge
o percestion o tha wrld

Ivatue the sense of el
ultiment earming gves me.

s
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“T Zit in Eigen Grond” is ji

; project
designed by Kimberly Vonckit,
Helder Rosa and Olivier Van Hamme

With ‘T Zit in Eigen Grond i
, they aimed at creatin
?; Undlfrgroupd Network of mushroom growingg
5 rms, by reusing coffee waste, that is supported
y artwork teasers and workshops.

Exibitions & mermstip &
Mushroom Sculpture Grow Kits Warkshere Mushroom Grow Kits

Ezacoogerative business facilitates expansion to
OtherpaTrhners, that would be able to support each
- The teasers and workshops are aimed at the

curious citizens who i
PR e want to stay active and learn

This way they would be rea
from the most entre
the curious.

ching a wide public,
Preneurial to the learners and
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What could the De Winkelhaak be
in 20307?

This was the challenging question our Space and
Service Design students got asked by Klara De
Smedt, Director at De Winkelhaak during a
workshop at the co-working powerhouse.

De Winkelhaak in Antwerp, also known as House of
C, is a collective building for creative
entrepreneurship which offers customised

co-working for start-ups to grow into ambitious
companies.

In addition to offices, meeting rooms and services
for innovative entrepreneurs, they currently also
offer a design gallery and an event or presentation
space. Located close to Antwerp Central station
it's now placed in the centre of 3 growing creative
community, but this wasn't always the case.

Before there was any talk aboyt De Winkelhaak,

the qeighbourhood it resides in now was
dominated by pProstitution, crime and drug use.

'l

After the drawing up and approval ofa s

sketch for the station area in 1993-1994 an
thanks to the European funds from the Ur
program, Mayor Leona Detiege and her coll
had enough scope from 1999 to ban prosti
from the neighbourhood, revitalising the str
These changes fuelled the start of an ambiti
property policy, after which a needs assess
was done and the concept of De Winkelha
we know it today was born.

Now, 20 years later, it's time to think re-thi
future of this building again, as the buildin
be transferred to the City of Antwerp by 2!
For this challenge, our students placed th
visionary minds together and came up wit
different future proposals. Discover the solu
they came up with below.
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The first proposal “hyper loca.l food
hub” is by Mira Claessens, Olivier
Van Hamme, Pjotr Vandierendonck
and Reinout Van der Hauwert

Antwerp, Summer 2030. Belgium has been hit by a
drought for a tenth consecutive year. Extreme
weather has made large scale agriculture
impossible.

Animal Farming has been outlawed freeing up
land to grow crops for humans instead of cattle.
Water scarcity has transformed our meat based
diet overnight. Recipes that have been passed on
for decades are very hard to replicate simply
because the ingredients are no longer around.

If not for Culture Food, the younger generation
would have lost the food sensations and flavours
that once defined our Culture.

Culture Food originally started as a Design Center
known as the Winkelhaak. It was a very different
time back then, in 2001. The Winkelhaak has
transformed to a hyper local food hub in Antwerp
midway the roaring twenties. The food hub offers
ingredients that have grown extinct over the years
because of the ongoing Climate Crisis. Culture

Food disconnects Fooqg Production from
Agriculture.

\

Your hyper local supermarket
Specialised in flavours from
. ALL CULTURES & ALL TIMES

HYDROPHONIC FARMING

REMEMBER ¥
ISN'T THE FUTURE ANYMORE gPpyatd

LIKE IN 2022, WE GOT THEM!

With our micro climate growing rooms,
Wwe grown any crop from any climate

Farming vertically
Growing our crops on water

NO ANIMALS ARE KILLED FOR THIS MEAT

With just a few
cells we can
recreate the meat
Without harming
any animals.

© . 100%REAL MEAT
< \ 100% LAB GROWN
y 100% REAL FLAVOUR

deeyiajuim 9ﬂ

FIEN I
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Everything is produced in and around the
supermarket which in itself is part of a food
The food offerings are determined by the
of the different cultures in the neighbourho
Down in the basement there is the supermal
The Umami street on the ground floor trave
the building drawing the locals in with food
stalls where you can taste bite sized fresh
made street food.

The first and second floor are reserved fqr
growing meat, spices, and herbs. The mea
grown from animal cells. On the top floo.rl F’
students work with food designers and sery
designers to help safeguarding the endange
Food system. :
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The government wants people to live at home for
as long as possible. This gives people more
freedom, but also more things to arrange and plan
for their future. This is where “The Future Hub”
comes to the rescue. One place, one goal. We keep
you at home, comfortable and surrounded by the
people and the things that you love. For as long as
possible.

But what exactly do we offer? We offer youa
service that looks for the perfect people to
co-house with, to fill up your home again. And
when the kids are out of the house we will look for
a new companion for you (one that might bark).
Sharing is so important, this is why we want to
encourage you to share your working experiences
and tgtents with the new generation, and thus
contribute to improving the future of others.

'l

We offer you the most comfortable furnit
perfectly tailored to your lifestyle and ne
And when you need them the most, we p
in touch with the right experts. Is going to
grocery store becoming too much of a ha
Qur specialists will make sure you get the
perfect ingredients for you to thrive.

But how is this idea future proof? By havi
research team on board, the Future Hub
always be on top of all the new trends a
needs, making sure that you always get th
newest and finest products or services th
market has to offer. g

After learning all of this, are you still worr
about your future? Don't worry we got you
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The next proposal was a training
centre created by Kimberly Vonckx,
Sevdenur Dursun, Andrej
Arnaudovski and Daria Danilchenko.

A wise man once said: “Two possibilities exist:
either we are alone in the Universe or we are not.
Both are equally terrifying.” — Arthur C. Clarke.

What do we actually know about the future? Very
little. However, that doesn't stop us from imagining
what will happen in the upcoming decades. One
thing is certain, we better be prepared for possible
future events. Having this mindset, we envision
that in 2030 the Winkelhaak in Antwerp will
transform into a Training Center.

Not only to prepare citizens for uncertain future
events on planet Earth, but also in outer space.
We want people to be ahead of time and
prepared, both physically and mentally, so they
learn how to be resilient, courageous and
self-aware. Locals and visitors from surrounding

areas will have the opportunity t :
i A o tak
various activities ang challengzs e partin

\

My

i

fFir

HOW CAN WE IMPROVE DE
WINKELHAAK TO PREPARE
THE INHABITANTS OF
ANTWERP AND PEOPLE FROM
SURROUNDING CITIES FOR
UNCERTAIN FUTURE?

They could be having a spacewalk in the
pressure pool, take a seat in the multi-axis
trainer, do a VR simulation or find themselves:
the vacuum chamber which will imitate the
feeling of what it is really like to be in space,
while being supervised and lectured by retires : T gl Le S

astronauts. i WHY?

1. CLIMATE CHANGE SUCH ASH
UGE
INCREASING OF LEVEL OF OCEANS
AND SEAS AND EVENTUAL NEW ICE
AGE ON NORTH HEMISPHERE

Passers-by will stop and take a moment to gra
what is happening inside, because of the big
windows. For those who are intrigued and

motivated, we offer the chance to experience
month in our space domes on the rooftop. Thi
domes are limited with food, water and no
contact with the outside world and are a
representation of being inside a spacecraft.
Furthermore, the Winkelhaak will havea
designated floor to help citizens develop
resilience to outbreaks such as diseases and
viruses. Another floor will teach them how

grow plants under harsh conditions. !

2. NUCLEAR WAR OR NUCLEAR POWER
PLANT EXPLOSION

3. METEOR OR ASTEROID
4. PLAGUES, VIRUSES, DISEASES

, S. EARLY WARNING THE PLANET

- i EARTH FOR ALL EVEN TS HAPPENING
= _ - 1 IN SPACE ESPECIALLY DANGEROUS

In conclusion, with this facility we are one step Rewcg;:g;:_‘f;i | | FOR LIFE ON EARTH

ahead of being ready for almost any future worleshop®

stions for growing ——
Harsh conditions L ——
event. 2nd Floor

Exper

Calmful activities
Extreme conditions
Quiet room

Knowlegde

VR (Simulations)

Experts (astronauts)
Ground Floor

\
. P \
Introduction < =
Examination - @ = 4\
B

Tickets & the Gift Shop |

Multi Axis trainer

jon Chamber

ress
Dotk & Pressure Pool

space Walk &
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The final proposal called “LIFELONG
LEARNING” was made by Alessia
van Dooren, Hélder Rose, Saar
Vande Kerckhove en Sepide
Mehralian.

In 2030, lifelong learning will be one of the most
important challenges in the world. With this in
mind, we propose the facilities of De Winkelhaak
in Antwerp to be reconfigured into an educational
training centre to revolutionise the learning

process and to be worthy of being on the cover of
Newsweek magazine once again.

Highly focused on VR, this facility will allow its
users to become more enlightened in their future
career chaices or their professional future. In De
Wuqkelhaak, students who are indecisive about
their academic path, immigrants, who don’t know
the language but want to show their skillset or
people looking to change careers, can be

submitted to a personal s .
C . .
preferences. reening to register their

\

.

WHAT’S THE PROBLEM?

Unemployment, battling bottleneck professions
and the lack of opportunities for young graduates

The target audience i ind?cisive
high school students, immigrants
who dont know the language but
want to show their skillset and find
ajob, and people looking to change
careers.

De Winkelhaak, situated in Antwerp,
wants to solve this problem by
creating a lifelong |earning centre,
whereVimlalRealitysuppur(spenple
to make job choices and improve
their personal skills.

Then, they will be advised to try some VR
experiences where they will be able to see
of those is the path they want to follow, to b
some training from 1 day to a week, and eve
make companies more likely to hire them
obtaining a certificate for their CV. All users
have access to a network of coaches and
advisors afterwards, which will provide dire:
and advice in their future careers. :

A PERSONAL Jgp —

Afirst screenip

will i
the beginning, 9 will be done jn

: Which
Individually in can be done

! private booths, or
with an employee in the building,

PEOPle walkin

time, 9 by can come jn any

and even do 5 Pre-test online,

The facility will have different roles for eacl : PROBLEN SLUTOM
floor. The basement will be for social activi
and bottleneck jobs offices where compani
will pay for a specific job to be portrayed,
trained and displayed to passers-by. The.
floor will be for the reception and screenin:
the users. Then the first floor will be focu
primary and secondary job sectors {farmii
manufacturing). T

i  J
de, you will go into the \|R-rooms SI(\.\a\Ed

After @ pevsonaﬁzed profile is ma!

throughout the building to start the training

The second floor will be for the tertiary s
(teaching, law) and the third floor will be
destined for the quaternary sector (IT, R&D
this, we hope to help revolutionise the jo
finding and learning sectors in 2030.

AFTER SERV ICE

fter the training you Wi receive @ nformation from an expert n the field
A . oe ’
i of
eted as assistance. N the basement of the

mp! " jalizingandresting
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What if we use Service Design to
create a better living environment
for elders?

“The time has passed when care residents
passively undergo care. The residential care center
Aalmoezenier Cuypers in Stabroek aims to be an
attractive and pleasant place where residents can
live their lives to the fullest. To see how far this
could go, the staff and manager of the facility
approached our design agency, which finally led to
our final project of this postgraduate course.

During the first semester, our class started
researching the true needs and dreams of the
client and the users. In this way, desk an field
research has been done with applying tools such

as persona's, cultural probes, gigamapping, user
journeys, ..

In the second semester thig research was applied
to (relcreate better designs, Our class was split up
into 8 groups, all with their own focus points. In

the end, 1 big cohesive des;i
together. gn was created

\

By creating a homely atmosphere that trie
resemble a home living environment while
encouraging the freedom and flexibility
individual, the care facility moves away f
care-centered atmosphere. In this way,
Aalmoezenier Cuypers wants to offer a |
environment that includes care. Within t
framework, maintaining and strengthening s
contacts with family, friends, acquaintance
the outside world is important. These
relationships undoubtedly add value to th
professional services that Aalmoezenier Cuj
provides.

The challenge for the postgraduate in Spa
Service Design Students from Thomas M
Which new services and experiences in an
around the residential care environment ¢
contribute to the well-being of residents?”
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IN DEN HOF.

IN DEN HOF is a design concept that focuses on
welcoming and creating more links between
outside world and the residents of Aalmoezenier
Cuypers, a care center in Stabroek.

The service system of IN DEN HOF consists of
"Welcoming”, “Socializing” and “Hospitality”. Inside
the building, sequential neutral walls have been
eliminated to create more spacious, friendlier and
practical space for reception and waiting area. A

shopping area has also been added by KOMISAF.

Design of the reception desk has been done
according to inclusive design, thus, it also takes
into consideration the use of a wheelchair. OQutside
the building, a green space has been converted to
a welcoming public and social space that invites
members of the public to interact with the care
center’s residents. This includes a bike repair
station, a children’s playground, a covered seating
area as well as the project's trademark birdhouses.

Designed by Sevdenur Dursun and Sepide
Mehralian.

\
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KOMISAF.

The project KOMISAF, is created by Andrej
Arnaudovski, Amber De Coen, Carol Sakayan and
Kimberly Vonckx. Based on desk & field research,
they discovered a great need for more human
contact, a community and bringing the
neighbourhood inside.

Their solution for these challenges is KOMISAF.
When the citizens of Antwerp say "KOMISAF” they
mean “come on over”. This is exactly the goal of
the project; attracting neighbours into the care
centre and connecting them to the residents
through a real shopping experience.

PHYSICAL SHOP)

KOMISAF. consists of four parts; a mobile shop, a
sharing & lending library, a physical shop and a
neighbourhood market. KOMISAF. ic aiming to be a
place where people can share, learn, play, &
discover. All of the materials used are sustainable,
eco-friendly & renewable, The dimensions for all

designs are adjusted to wheelchairs users people
with walkers & canes. ’

LENDING LIBRARY |\

\
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Welcome Home Service

Welcome Home Service is a supportive service for
mental well-being in residential care centers.

By making it easier for elders to express
themselves, we get to know their preferences and
help them to feel more at home in an open and
trustworthy environment. Happier residents make
happier staff.

For this, this group proposes an optimized intake
process to get to know the elders better, with the
help of conversation trigger cards, They also
suggest a buddy system, where an assigned
healthcare giver can be closer to a small group of
elders and provide them better assistance. The
new resident receives a personalized welcome kit
from their buddy after their arrival.

Lastly, they de_signed a reflection room with a view
of the green fields next to the center, where elders

or staff can gather their thoughts in a calm and
relaxing space.

Design by Hélder Rosa Saar Va
Alessia Van Dooren, nde Kerckhove and

\

CE
WELCOME HOME SERV! -
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Zacht vers brood met warme koffie

How might we improve the well-being of Marie by
looking at her meal experience in the context of a
large care home?

The meals shape Marie's day. There are three
meals a day, that makes twenty-one meals a week.
Cetting this experience right, will have a
significant impact on Marie's well-being. However,
the bread that is served for breakfast is not up to
the high standard of their in-house kitchen. The
bread is cold, and either wet or dry.

Recreating a breakfast experience with fresh bread
and warm coffee, has been the focus of this
project. Together with the bread kitchen staff, we
have come up with solutions that would affect
both Yasmine's daily work schedule and the
allocation of space in the kitchen. In the process
we have improved the interaction between
Yasmine and Marie. It makes Yasmine's work in the
kitchen personal and meaningful.

Designed by Olivier Van hamme.,

\
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Event celebrating room

What is connected with food, emations and good
memories which every human needs? —
Celebration with family or friends!

Any anniversary or special date is an opportunity
to gather with your closest people and spend a
great time while eating something delicious.

Implementing a simple but strong service system
of booking and decoration together with clear
touchpeints gives a second life to almost unused
corners in the middle rooms of Aalmoezenier
Cuypers care facility. It will give them a
transformation into private spaces for celebrating
which radiate a festive atmosphere.

Designed by Daria Danilchenko.

\
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MOSAIK

MOSAIK allows residents of an elderly care centre
to express their identity throughout the facility.
This is done by using a modular identity board that
is hung outside of the resident's rooms. It has
different modules this lets the residents choose a
preferred Setup.

One of the modules: the MOSAIK cards are used to
start conversations by having a simple legible
illustration on the front and a one-liner on the
back. These can be personalised and multiplied by
the use of an easy printable A4 template. An extra
cardholder is placed inside the room for more
private conversation starters in case the resident
does not want to share everything with all the
facility.

MOSAIK I; made to get to know residents and have
conversation starters with them and thus creating

a nicer living atmosphere, A mosaic of identities
within the facility.

Designed by Pjotr Vandierendonck and Reinout
Van der Hauwert.

\
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OP BEZOEK

A service concept for residents and visitors in
residential care facilities, by Studio WELL.
Research and experience show that nature and
visitors increase the wellbeing of residential care
facility residents. However, visitors often
experience some kind of threshold to visit these
care environments. They don't always know what
to do or talk about when visiting. We are here to
help lower that threshold, to increase the
wellbeing of the residents by connecting them

with nature and their loved ones in a comfortable
way.

OP BEZOEK facilitates different meeting places in
and around the care environment where visitors
actively interact with the residents in a more
targeted way. At those meeting places you can

find several nice activities to do within the
environment of the care facility. It makes for an
easy way to meet up, to start a conversation or just
to have a nice time with your loved ones.

Design by Mira Claessens, Gill
van Looy. - Gilles Verset and Lukas
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the oppertunities in the circular economy. rds of the “Lo

tool” we were given new insights into circular products and services and

different ways of looking at this economy, accompanied by a clear

practical example. This “loop tool” is available for purchase on their

website, we will definitely be using it ourselves in the future projects.

At the end of the session, the team believed to have gained a shift in

mindset because of the purpose-driven brainstorm. We went home with

several concrete examples, which we will be able to use in future design

cases. We found the seminar very instructive and interesting. g

For more inf ion about Switchrs and the loop tool, visit their

website. -> https://switchrs.com
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ReThink Materials

For the very first of Design Seminars in 2020 on unchartered grounds,
our design agency had the pleasure of visiting Switchrs in Mechelen.

The company profiles itself as “the strategy & sustainability partner for
future-thinking companies” and set the ball rolling for a very interesting
and inspiring semester of seminars.

At Switchrs, they guide companies in translating big sustainability 2
challenges into concrete ambitions and business models. They achieve
this by developing new opportunities that understand how to combine
doing good business with doing business for good. For the purpose of
guiding these companies, Switchrs developed several tools, which were :
the primary ingredient of conversation during our visit.

Michiel, the junior designer of the firm, explained our design agency how
we can implement an inspiration game in our design process to explore
the opportunities in the circular economy. By using cards of the “Loop -
tool” we were given new insights into circular products and services and
different ways of looking at this economy, accompanied by a clear

practical example. This “loop tool” is available for purchase on their :
website, we will definitely be using it ourselves in the future projects,

At the end of the session, the team believed to have gained a shift in

mindset because of the purpose-driven brainstorm. We went home wit
several concrete examples, which we will be able to use in future design
cases. We found the seminar very instructive and interesting.

For more inf fon about Switchrs and the loop tool, visit their
website. -> https://switchrs.com
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vhat is the il s of a good prototype? Isn’t it
enough to make a vi: lisati of your design idea
on the computer?

Apparently not. To dig deeper into this matter, we were on the lookout fol
an experts opinion. The last seminar of the year 2020, our design agency
had the pleasure of attending a workshop with our teacher and design
professional Tom Verbist. A great way to end the first semester of design
seminars with a hands-on workshop about storytelling and prototyping.
Before taking matters into our own hands, Tom gave us an insight into his
waork at Achilles Design and therefore pointing out how important it is to
make prototypes during a design process. Achilles is a leading design &
innovation agency, located in their brand new offices in Mechelen.
Throughout his years in the design field, Tom encountered many cases in
which tests and prototypes proved to be of great added value for both
designer and client. Standing in front of our young design agency, he took
the chance to convey this message to us, future proof designers, and
made sure we will never forget it.

To proof his point, Tom presented us with a tool to visualise a customer
journey with 3D illustrations and storyboards which is called “Scenes”
(created by the SAP AppHaus). The purpose of this toolkit is to make sure
that anyone who was not working on our project, in this case, our :
colleagues, can understand our design story with ease and without an
explanation.

In a year that has been dominated by online work and Miro boards, taking
part in this seminar was a lot of fun since it provided us with a means to
design a customer journey from scratch in a creative way. It is fun to craft
things yourself and the tools Tom presented to us really made a -
difference in the detailing of the journey. In the future, this tool is a very
helpful one to use for other design projects as well, as it provestobea
great brainstorming exercise to do within a team.

Curious how this tool could For more information about
be any help for you? Discover Tom and his work in Achilles
it here. Design,visit their website.
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How does design affect the daily lives of disabled
people?

Another very enlightened seminar, workshop was given by Kathleen
Smolders from Inter Flanders at DE WINKELHAAK I HOUSE OF Cin
Antwerp. Here the student got a peek into the many obstacles rooted in
design choices that disabled people deal with daily basis. £

They also got to experience first hand that disabilities come in many
different ways. It went from tackling bumps and rocky roads in a
wheelchair, to walking around blindfolded with physical constraints.
Even the smallest obstacles or noises can make you feel unsafe.

Our job as designers is to prevent this and make all users of our prajec&
feel safe and free to go wherever they wantThis workshaop really opened
our eyes and showed the students how important inclusivity in design

We will definitely apply this knowledge in our future projects and
hopefully everyone else will too.
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SOME MEMORABLE
MOMENTS, BEFORE we Gor

Eventough a big part of this
! year took
How d place online, we stj(| gave it our a||.

people
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wheelchair, to walking around |
Even the smallest obstacles or noises

Our job as designers is to prevent this and make all users of our praject.r;
feel safe and free to go wherever they wantThis workshaop really opened
our eyes and showed the students how important inclusivity in design is.

We will definitely apply this knowledge in our future projects and
hopefully everyone else will too.
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THANK you FOR VISITING!

Wwant to know more about this course?

Feel free 10 visit our website.
Until next time!

. The SSP Team




